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 stores $155.4M2,475 

stores $1,750.6M 4068 
stores $3,729.7M

7079 locations and $5,635.7 in system sales (1) FY2024
(1) This is a supplementary financial measure. Please refer to page 35 of this presentation.

During the twelve months ended-month periods ended November 30, 2024:
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(1) Percentages are calculated by excluding intercompany revenues (2) This is a supplementary financial measure. Please refer to slide 35 of this presentation.



Strong cash flow generation 
ability.

During the year ended 
November 30, 2024, cash flows 
generated by operating 
activities were $204.8 million, 
compared to $184.6 million in 
the same period last year.

Recurring revenue streams in the 
franchising segment.

Q4 2024: Franchising segment 
normalized adjusted EBITDA(1) 
increased 8% to reach $49.3 million 
in the quarter.

This is compared to $45.7 million in 
Q4-23, with normalized adjusted 
EBITDA as a % of revenue(2) of 51% 
compared to 47% in Q4-23.

Track record of growth, proven 
consolidator with disciplined 
acquisition strategy.

Learn more >

(1) This is a non-GAAP measure. Please refer to the “Non-GAAP Measures” section on page 35 of this presentation.
(2) See section “Definition of supplementary financial measures” section on page 35 of this presentation.



(1) See section “Definition of supplementary financial measures” found in the Supplemental Information section on slide 35 for definition.
(2) In millions $. 
(3) See section “Definition of non-GAAP measures” found in the Supplemental Information section on slide 35 for definition. 
(4) See section “Definition of non-GAAP ratios” found in the Supplemental Information section on slide 35 for definition. 
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(1) FCF is a non-GAAP measure. Please refer to page 35 of this presentation

DIVIDEND TYPICALLY REPRESENTS 15-20% OF FCF(1)
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NORMALIZED ADJUSTED EBITDA AS  A % OF REVENUES(2) IS PRIMARILY DRIVEN BY 
THE FRANCHISING SEGMENT

(1) This is a non-GAAP measure. Please refer to page 35 of this presentation.
(2) This is a non-GAAP ratio. Please refer to page 36 of this presentation.
Note: 2018 & 2019 figures have been restated to reflect the adoption of IFRS 15.Note: 2012-2019 figures have not been restated for IFRS 16.
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(1) This is a non-GAAP measure. Please refer to page 35 of this presentation.
(2) Prior year amounts have been adjusted to reflect a reclassification between cash flows provided by operating activities, cash flows used in investing activities and the effect of foreign exchange rate changes on cash.
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(1) This is a supplementary financial measure. Please refer to page 35 of this presentation
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(1) This is a supplementary financial measure. Please refer to page 35 of this presentation.











(1) This is a non-GAAP measure. . Please refer to the “Non-GAAP Measures” section on page 35 of this presentation.
(2) See section “Definition of supplementary financial measures” found on page 35 of this presentation. 

• Normalized adjusted EBITDA(1) remained 
relatively stable at $59.4 million in the quarter, 
compared to $60.4 million in Q4-23.

•  System sales(2) for the quarter improved by 2% 
or $30.3 million to reach $1,371.9 million 
compared to $1,341.6 million in Q4-23 mostly 
due to organic growth. 

• Ended the quarter with 7079 locations with net 
positive openings of 13 locations for the quarter.

• Franchising segment normalized adjusted 
EBITDA(1) increased 8% to reach $49.3 million in 
the quarter, compared to $45.7 million in Q4-23 
with normalized adjusted EBITDA as a % of 
revenue(2) of 51% compared to 47% in Q4-23. 

Link to the full Q4 press release: 
https://mtygroup.com/wp-
content/uploads/2025/02/11.30.2024-Press-
Release_EN.pdf

https://mtygroup.com/wp-content/uploads/2025/02/11.30.2024-Press-Release_EN.pdf
https://mtygroup.com/wp-content/uploads/2025/02/11.30.2024-Press-Release_EN.pdf
https://mtygroup.com/wp-content/uploads/2025/02/11.30.2024-Press-Release_EN.pdf


(1)This is a non-GAAP measure. Please refer to the “Non-GAAP Measures” section on page 35 of this presentation 
(2) This is a non-GAAP ratio. Please refer to the “Non-GAAP Measures” section on page 35 of this presentation 
(3) This is a supplementary financial measure. . Please refer to the “Supplementary Financial Measures” section on page 35 of this presentation.



$59.4M

Q4-23 Q4-24
Franchise Corporate Food processing, distribution & retail

$59.4M

Q4-23 Q4-24
Canada US & International

$60.4M 

(1) This is a non-GAAP measure. Please refer to page 35 of this presentation.
(2) This is a non-GAAP ratio. Please refer to page 35 of this presentation.

Normalized adjusted EBITDA was $59.4 million, a decrease of $1.1 million or 2% 
compared to the prior year.

$60.4M 



$686M $681M $639M $656M

Q1-24 Q2-24 Q3-24 Q4-24

Net Debt(1)

Q1-24 Q2-24 Q3-24 Q4-24

Revolver

Used Available

$900M $900M $900M$900M

(1)Net debt represents total long-term debt net of cash.

As at November 30th, we have drawn $8M CAD and $497.2M USD.
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(1) FCF is a non-GAAP measure. Please refer to page 35 of this presentation
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Source: Yahoo Finance. Transactions on the TSX only.

As of February 14, 2025, management and the Board own 17% of shares
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